The purpose of this study is to describe the development of corporate social responsibility (CSR) implementation in Indonesian listed companies. After briefly explaining the history and legal basis of CSR implementation in Indonesia, this article tries to deeply and widely describe CSR practices in top 200 Indonesian listed companies during the period of 2014 and 2015. The CSR implementation in Indonesian listed companies was benchmarked to ISO 26000 (guidance on social responsibility) standard in order to compare the CSR practices in Indonesia with global standard.
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Introduction
Corporate social responsibility (CSR) management in the global context has moved fast from planning and implementation to evaluation and control phase. As a tool for CSR planning and implementation, starting from 1 November 2010, the International Standard Organization (ISO) has officially issued ISO 26000 as a guidance for organization social responsibility. Meanwhile, as a tool for CSR evaluation and control, many companies have published their CSR report, namely, sustainability reporting based on a standard issued by Global Reporting Initiative (GRI).
CSR is a concept in which a company has responsibility not only in economic sense but also in social and environmental senses. Consequently, a company must not only need to satisfy the need of its shareholder, that is, to maximize profit, but also have to address the need of its other stakeholders equally. These other stakeholders include internal stakeholders-customers, employees and suppliersas well as external stakeholders-government, competitors, consumers advocates, environmentalist and special interest groups (Freeman, 1984: 25) .
In the last 10 years, various governing bodies such as governments, financial regulators or stock exchanges across the globe had issued several regulations and made some initiatives to improve CSR practices. For example, UK government since 2006 had obligated all listed companies to report on environment, labour, social and society aspects. Likewise, Swedish government since 2007 required all Swedish Governmentowned Enterprises to publish CSR report according to GRI. More recently, since 2015, the governing bodies had made compulsory for certain Taiwanese listed companies to publish company's CSR report according to the GRI Generation 4 (GRI G4). The Singaporean authority in that year also released a rule that all Singapore's listed companies had to publish CSR report using the latest G4 standard by 31 December 2015 (KPMG, 2009; CSR Asia, 2015; Ho, 2009).
Indonesia is currently the only country in South East Asia region that became the member country of G-20 (group of 20 of the world's largest economies). Many have predicted that Indonesia will play a more important role in the future. McKinsey Global Institute (2012), for example, stated that Indonesia would become the top seven economies in the world in 2030. A global accounting firm, PWC (2015), even forecasted that Indonesia will be the fifth biggest economy in 2030 and fourth in 2050.
As one of the major economy players in the world, it is rationale that many expect Indonesia to play an active role in social responsibility implementation. Indonesia is also a country with many corporations operating in natural resources-related business, DOI The objective of this research is to describe CSR in Indonesia. It described how CSR was perceived by business players in Indonesia, was implemented in Indonesia for the last two years and influenced the company's performance.
Literature Review
The idea/reason on why a company needs to manage its CSR well is generally laying on the following several theories. First is the stakeholder theory [6] that states that the previous approaches on strategic plan generally overlooked stakeholder issues and simplified environmental change issues a lot, which in fact had led to many companies DOI 10.18502/kss.v3i8.2517 Page 326 ICIFEB experienced many shocks. Therefore, a company needs a new management approach that is called the stakeholder approach.
Second is signalling theory, the idea that one party credible conveys some information about itself to another party. Spence (1973) stated that two parties could get around the problem of asymmetric information by having one party send a signal that would reveal some piece of relevant information to the other party. Consumers might perceive CSR as quality and public might perceive it as good signal from the company.
Third is the resource-based theory. Hart (1995) , for example, argued that resources owned by a company can be used to increase competitive advantage. The experience of CSR management will become a source of competitive advantage for a company.
Fourth, the legitimacy theory, as been raised by Suchman (1995), argued that a company has to act in accordance with social values and norms to keep the company live.
CSR can be a tool to influence public perception on company's operations and give the company social license to operate.
The benefit of conducting CSR has been explained, among others, by the following researchers. Porter and Kramer (2006) and ownership structure was also collected.
Methodology
As this research tried to measure company's performance using stakeholders' perspective, beside the traditional financial performance, that is, return on equity (ROE) and return on assets (ROA), non-financial performance measurement from customers and employees' perspective were also added. Customers' performance was measured by growth in sales [6] , while employees' performance was measured by growth in the number of employees.
Descriptive statistics were then used to provide descriptive information about the 
Results and Conclusions
The CSR index calculation for top 200 listed companies in Indonesia for the years 2014
and 2015 can be summarized as the following table. As shown in Figure 1 , analysis of level of CSR implementation by industrial sector reveals that finance sector continued to be the leader in CSR implementation, that is, a score of 28 (77.8%) in 2015, an increase from 26 (72.2%) in 2014. This finding is interesting as by law finance is not the sector that is mandatory to implement corporate social and environmental responsibility (CSER) as regulated by Law No. 40 Consistent with the finding that finance sector had the highest score in CSR implementation, companies from financial sector also contributed the most in publishing SR in 2015. There were 14 companies in financial sector that published SR, followed by five companies from infrastructure, utilities and transportation and from mining sector. On the other hand, only one company from miscellaneous sector published SR.
Using two years', 2014 and 2015, data panel of CSR implementation and company characteristics as independent variables and company performance, both financial and non-financial performances as dependent variables, analysed using ANCOVA shows the following relationship. It can be seen from Table 2 that CSR implementation associated significantly and positively with financial performance, both ROE and ROA. This result is consistent with the previous conclusion by Ridho (2016) that CSR implementation shall have positive impact to the financial performance of Indonesian listed companies. On the other hand, there is no significant influence of CSR implementation both on customer and employee view. This indicates that the previous research by Ridho (2016) remains unchanged said that both customers and employees did not consider CSR practiced by a company as a reason to buy goods or services from a company or to work at a company.
Limitations/Future Studies
